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Allard W. van Veen LM, APR, FCPRS, FPRCA
Founding Partner, PROI Worldwide

Global Chairman (1982; 1989; 1990-93)

Managing Director (1994-2020)

W h e n asked to write a short history of PROI Worldwide in order to bring The Story of The PROI Family to
life, | realized that | would need to include references to my own experiences during, involvement in, and perceptions
about, the early years of our Partnership and its evolution over the next five decades.

| am one of a few Partners whom Ellis Kopel, PROI’s Founder, invited to join the global communications Partnership. My
wife, Valerie, and | owned a rapidly growing group of integrated communications companies in Canada, founded in

1967. We appreciated the benefits of being able to add new, or continue to serve existing, clients in our market who,
increasingly, required global support. The ability to do so, while maintaining our Agency’s independence and with little
overhead cost as marketing would remain the responsibility of each Partner Agency, was a simple, cost-effective, and

elegant solution.

In my mid-twenties and the youngest Partner by far, | quickly made friends with the much older owners of Partner
Agencies who often shared confidential information about their agencies including challenges they had faced and
opportunities they had seized. The PROI Partnership became one of the most successful business and personal
investment decisions my wife and | made.

In 1994, after stepping back from my Agency and after serving as PROI's Global Chairman on three occasions, |
accepted the challenge to assume responsibility for developing and administering the partnership.

This overview provides insight into PROI Worldwide’s formative years, 1970-1989, the winds of change which set the
stage for a more competitive and larger PROI, 1990-1999, the years of growth, 2000-2009 and PROI's maturation as it
prepared for the future, 2010-2020. By 2019 PROI Worldwide had become the largest global partnership of independent
Agencies with USS One Billion in fee income derived from its operations from 165+ offices manned by 7,000+ staff
employed by its 78 Agencies.

Whether you are an Agency owner or staff member, you can be proud of what we have built together over the last
50 Years.
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. Ellis Kopel
o PROI's Founder +
, B 2 First Global Chairman and First Managing Director (1970-1994)
S h o rt in stature, Ellis, who escaped the Holocaust in 1939 and was proud of his Jewish heritage, was an

avuncular man who often held strong opinions. He had a variety of jobs before getting his break as a journalist for
magazines and local newspapers in the early 1950s. A Socialist, trade unionist and strongly committed to social justice,
he founded the UK National Union of Journalists Press + PR Branch. He worked in England’s House of Commons press

gallery for five years before founding Ellis Kopel Public Relations in London in 1965.

PROI's Founder identified the need for an integrated communications strategy to position and promote the strength
of a company in the marketplace. He wrote about this in “Financial and Corporate Communications: The Integrated
Approach”, published by McGraw-Hill UK in 1982.

Ellis was supported by his wife Doris, PROI's Grand Dame who understood the important role spouses often play in the

lives of entrepreneurs. She became instrumental in organizing social events and invited Partners’ spouses (and
their children) to attend social events organized around PROI meetings. She influenced the deep level of personal
relationships and trust that developed between Partners and their spouses during PROI's first two decades. PROI
became a Trusted Family, a notion that, even with PROI’s significant growth, continues today.

Ellis Kopel, our first “Mr. Chairman” and Managing Director from 1970-1994, was a close friend and he left a deep and
lasting impression on me. He died at age 77 in 2001.
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PROI Partners during the 1970-80s.
FRONT, L-R: Allard W. van Veen (Canada), Ernest van den Biggelaar (The Netherlands), Sten Lagerman (Sweden), Ellis Kopel (UK).
BACK, L-R: Inger Lagerman (Sweden), Peter Evers (UK), Patrick Morley (Australia), Staff Member, John Hasagawa (Japan),
Pierre Jegu (France), and Karl Schneider (Switzerland).

No. 983786
The Companies Acts 1948 to 1967

COMPANY LIMITED BY GUARANTEE AND NOT
HAVING A SHARE CAPITAL

Memorandum

AND

Articles of Association

OF

P.R. ORGANISATION INTERNATIONAL

LIMITED

Incorporated the 3rd day of July, 1970

SAUNDERS, SOBELL, LEIGH & DOBIN,
Solicitors,
WirLiams HoUSE,
37/39 Hica HoLBORN,
LoxpoN, W.C.1.

PROI’s Rules for
Success

The original owner partners agreed to the following “Founding
Rules” which have underpinned PROI’s success when competing
networks have often failed. I believe it is why PROI still exists after

50 years.

1. PROI s a partnership of owners of Agencies.

2. PROI is not an operating company to ensure it maintains its
legal status as a tax-exempt corporation. Each PROI Agency
markets their services, seeks, and carries out client business.
Multi-national projects are managed by a lead PROI Agency
which is responsible for the project.

3. PROI provides a structured environment where Agency owners
meet other owners to service clients, to develop joint business
opportunities and to share personal and business intelligence.

4. APROI Agency's expertise and excellence matters.

- A PROI Agency's responsiveness is paramount.

6. PROI owner Partners, in order to maintain openness and trust
among themselves, cannot join a competing network of generalist
agencies.

7. PROI owner Partners should contact each other when visiting

another Partner’s market(s).
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As Ellis Kopel’s UK financial services clients were expanding globally in the late 1960s and early 1970s, he
developed professional relationships in financial markets that mattered to his clients. Most of these connections were
with sole practitioners, often also former financial journalists, or owners of very small public relations agencies. Ellis
cemented those relationships whenever these practitioners visited London.

After registering Public Relations Organisation International Ltd. in England as a non-profit corporation, a number of
his early contacts discontinued their membership in PROI as it now required investing significant time and resources.
In response Ellis identified other agency owners who understood the value of PROI and were prepared to invest in the
relationship as a Founding Partner.

During the 1970s, PROI's Founding Partners were located in the USA, France, The Netherlands, Germany, Switzerland,

Japan, Sweden, Canada and, of course, England. During the 1980s PROI added Partner Agencies in Italy, Australia and

Ireland, bringing the total to 12 agencies by 1989.

u
T h e Fo r m a t I Ve Ye a rs During the first two decades PROI owners shared information about how each of us were running our businesses, how

we addressed management problems, and what we were investing in, both personally and corporately. While business

flowed between agencies, owners focused on how we dealt with owning our business in our busy lives. PROI offered a
trusted environment where information flowed freely, and it offered a platform for building our individual businesses
and our personal development. We shared. We were friends. It was more than business: we became a PROI Family.

Partners left the administration of PROI to Ellis as it was his “baby”. It was not until 1985, our 15th Anniversary which we
celebrated at the tony Mayfair Hotel in London, that the winds of change started to blow into what others referred to
as “The Club”. It was becoming apparent to some of us that PROI needed to grow geographically, expand its services,
and broaden its expertise to generate more potential opportunities for exchanging client business.
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L-R: Former Chairman Peter Evers, Misha van Veen (now Misha
Cook), Valerie van Veen, Chieko Hasegawa, Dora and Ellis Kopel
and an unidentified staff member at the 1992 Global Summit in
Birmingham, England

1990-1999

I RO I Partners knew that, compared to multi-nationals, independent local Agencies were nimbler, more

Wi n d s of C h a n g e flexible, cost-effective, and often had a better understanding of, and access to, local expertise. And clients realized that,
by retaining a local Agency, they had the attention of the Agency owner.

PROI connected the best local Agencies into a global force. And owners could enter into joint ventures or establish
bilateral relationships with other PROI Agencies to explore regional or global marketing opportunities.

At the 1990 Summit of PROI Partners in Paris we agreed that we needed additional Partners. My own Agency, PROI’s
largest with 7 offices across Canada, was headquartered in Vancouver. We needed a solid footprint in the U.S. and
Asia-Pacific Region and access to Agencies with diverse areas of practice. | accepted the challenge from Partners
to continue to lead PROI for the next, critical, three years, supported by England’s Peter Evers, who would host our next
Global Summit in Birmingham, England in 1992.

£ PROI

WORLDWIDE

14




15

Ernest van den Biggelaar (The Netherlands),
Peter Evers (UK), Allard van Veen (Canada),
Founder Ellis Kopel, Dr. Bernd Sibitz (Austria),
Aaron Cushman (Chicago), and John Hasegawa
(Japan) in Birmingham in 1992.

By the time we met in Birmingham, England at our 1992 Global Summit, | had recruited 7 US Partners in Los Angeles,
San Francisco, New York, Chicago, and Denver. We had also recruited a young, capable, and progressive owner of a
public affairs Agency in Belgium. Little did we know then that Jean Leopold Schuybroek, “JL” as we know him today,
would eventually join PROI's Management Team as Director, Global Development after retiring from his Agency in
2014.

By the time of our 1994 Global Summit in San Francisco, the significant growth and changes that had occurred within
PROI since 1990 were creating stress. Ellis struggled with the decisions and new directions being contemplated. He
continued to believe that our new aggressive approach to enlarging the partnership in order to provide access to
many more clients would become problematic, place an unrealistic burden on the relationship and undermine
unfettered discussions among Partners. It was with great sorrow and regret that we accepted his resignation immediately
after our 1994 Global Summit. A few Partners left with him.

By the end of 1994, with assistance from PROI’s then Chairman
and Chicago Agency owner Aaron Cushman, PROI moved its
head office from England to, and incorporated in, the United
States to gain status as a tax-exempt Corporation. This allowed
us to build up retained earnings without taxation. Simultaneously
we determined that a new corporate structure, geographical
and organizational, was needed, leading to the creation of
Regions and adding the positions of Regional Vice-Chairs at
Board level.

When | stepped back from my own Agency in 1994, PROI’s
Management Board approached me to assume the role of
administering the PROI partnership. At my request, monies that
would normally be paid to the Managing Director were placed in
PROI’s Reserve Fund to ensure PROI would eventually be able to
retain another Global Managing Director after my departure,
add other staff as required and have significant capital reserves
to deal with unforeseen circumstances during the years ahead.

PROI Chairman Allard van Veen addressed Partners during the
1992 Global Summit at an official dinner held at Warwick Castle
in England’s West Midlands. The Summit was hosted by
England's Peter Evers.
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PROI Partners meet to celebrate
PROI's 30th Anniversary in

i i T — ‘
. - 5 Venice under the Chairmanship
of Marcel Barthe (Canada) and
- . Chairman-Elect Jean Pierre
: Beaudoin (France).

I e a rs Of G rOWt h We started the 2000s on a roll. We attracted the attention of global industry media, including relative newcomer

Paul Holmes whose Holmes Report (PRovoke) has ever since branded PROI the leading global partnership of
independents. Paul shared the stage at our 30th Anniversary Summit in Venice in 2000, an appearance he repeated at
two subsequent PROI Summits in New York and Lisbon.

In the 1990s we increased the number of medium sized Agencies, especially in the U.S., in order to increase the flow of
business referrals within the partnership. However, we soon realized we needed varying sizes of Agencies in all PROI
Regions as clients working with a PROI Agency in one Region often expected to work with a similar sized Agency in
other Regions. The hunt was on to add Agencies with various levels of expertise and size to generate the greatest
potential for future client opportunities.

PROI also attracted the attention of Agencies, both in markets where we already had a PROI Agency as well as in markets
where we were not yet present. We became very selective, as is the case today, often turning down weekly requests
from Agencies wishing to join our successful partnership.
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Allard van Veen, PROI's Founding Partner and now its Managing
Director, addresses Partners in 2000 at the 30th Anniversary
Dinner held in Venice, Italy.

Y LR S

Five Gobal Chairs in Vienna meeting in 2009.

Scott Widmeyer, (Washington, DC, now FINN Partners), Jean
Leopold Schuybroek (Belgium) and Richard Tsang (Hong Kong-
China-Taiwan)

21

Twenty-four Agencies were added during the 2000s. These
included many of the large Agencies which remain PROI Partners
in each of our Regions today. We realized the diversity in size and
sector expertise of our PROI Agency Partners would form the
basis for PROI's future growth and success and would maximize
the ability for Partners to exchange or earn new business.

Our growth was reflected in a dramatic increase in net fee income
and, by 2010, rating agencies compared PROI's combined fee
revenue of USS 382 million with those of other “networks”,
multi-nationals and holding companies.

Global Summits offered one of the highest added values that
PROI offered its owners and Agencies. In addition to discussing
business and developing relationships with other Agency owners,
PROI Summits also often provided unique and memorable social
events such as an evening on a South Carolina Plantation, an
evening in the South African Winelands, sailing off the coast of
Charleston and a 40th Anniversary celebration with one of the origi-
nal Beach Boys on the beach in Malibu.

Organizing Global Summits, including theiragenda and its many
social events, were part of my overall responsibilities until
2017 and became very time-consuming as PROI grew ever larger. |
continued to receive support from my wife, who managed our
Agency and who is my business partner. In addition, starting at
our 2001 Global Summit held in Vancouver, | also received assistance
from my daughter Misha van Veen (now Misha Cook) who initially
joined our Team as a volunteer while completing her Bachelor of
Communications at Simon Fraser University. Misha was, since
1987, already quite familiar with PROI, had attended a number of
PROI Global Summits and knew many of our Partners.

/é /’ 3 s {‘l\ 1 L ! Lo " __= /\ =) k\‘ . X

PROI Partners Keiko Takagi (Japan), Patrick Vastenaekels (Belgium), Ana Margarida Ximenes (Portugal), Pia Bodal — p~ 2

(Denmark) and (standing) Michaela Benedigova (Slovak Republic). Partners Joanne Paquet (Quebec), Rob FaIEISV

Misha Cook pours champagn on bus ride to an evening
soiree high above Denver at the 2007 Global Summit.

(Cleveland), Rachel McCallister (Los Angeles) and
PROI Global Chair (2004-05) Jeff Julin (Denver) start

with shooters in Denver in 2007!

During the 2000s PROI’s Board recognized that their Managing Director, whose responsibilities also included recruiting new
Agencies, would eventually need to be replaced and that his replacement would expect adequate remuneration. When |
assumed the role in 1994 PROI had a deficit on its balance sheet. By 2000 PROI had accumulated a surplus of US$ 101,393.39.
In 2007 the Board agreed that | would continue to place monies, that would normally be paid to the Managing Director, in
PROI's Reserve Fund. Our goal was to reach a surplus of at least US$ 600,000 by 2017 to ensure PROI’s operations would be
sustainable after | left.

By 2010 and our 40th Anniversary, which was held in Beverley Hills, we were well on the way to becoming financially stable
and we did not look back.
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2010-2019

PROI Prepares for the Future

o
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The 2012 Global Summit was held in Helsinki, Finland, hosted by Kaija Pohjala and her husband Tapani who captured many memorable
moments on film of spouses and significant others attending the Summit. The 2012 summit was the last time we seated partners in a horseshoe
seating arrangement, reflecting PROI's growth and our unwillingness to provide each Partner with binoculars to see other Partners.

®
L I ke a snowball rolling down a hill, success breeds success. And that was the case with PROI during the next
decade. As the number of PROI Agencies increased it became increasingly difficult for one person to manage the meetings,
activities, communications, recruitment initiatives and the administration of PROI. | recommended, and the Board
understood, that we would need to invest in a Management Team for the future.

| knew that Jean Leopold Schuybroek (JL), owner of Belgium’s Interel Agency which joined PROI in 1992, was planning
to step back from his Agency in 2014. Aware of his expertise and industry connections | asked him to join our Management
Team as Director, Global Development, responsible for most of PROI’s recruiting. It was agreed, starting in 2015, that
both JL and myself would receive a token payment, or honorarium, to recognise our contributions while we continued to
build up PROI's reserves. Our Management Team was now comprised of “JL', Misha Cook, our Director of Communications
and Meetings who started working full-time for PROI in 2006, starting with organizing the 2006 Berlin Global Summit,
and myself. JL was responsible, with assistance of Partners and Board members, for recruiting 29 of the 45 new Agencies
that joined PROI this last decade, a significant accomplishment.
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Today PROI is the dominant force, best positioned and most
successful partnership of independents in our industry.
PROI's dominance is based on the reputation of our Agencies,
our position in the market is attributable to the leadership of
our Regional and Global Chairs who have served PROI over
the years and PROI's success reflects the willingness of our
Agency Owners to share intelligence and experience, knowing
that their relationships within The PROI Family are based on
mutual trust.

With USS$ One Billion in net fees from operations in 165+ offices
manned by 7,000+ staff employed by 78 Agencies, PROI was,
in 2019, the largest global partnership of independent Agencies
by far. According to statistics published by The Holmes Report,
later PRovoke, PROI was rated #4 compared with global Holding
Companies and #1 compared with Multi-Nationals, based on
net annual fee income.

When | turned PROI’s finances over to former PROI Partner
Jeff Altheide, who succeeded me as Managing Director in
June 2020, we had accumulated approximately USS$ 1.2 Million
in PROI's Reserve Account. This significantly exceeded our
initial goal of US$600,000 set several years earlier, mainly due
to careful management of our finances, including earnings
from foreign currency transactions.

47th PROI Worldwide Global Summit
= SyCey, Australia, M- ~h®8 - April £ 2017 v
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PROI EMEA Partners attended the 2017 Global Summit held in Sydney,
Australia.

| Worldwide

LOCAL IMPACT.
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Richard Tsang, PROI Global Chairman (2017-18), addresses 2018 Global
Summitin Lisbon, Portugal.
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When, as a teenage entrepreneur, | formed my first company which published Western Canada’s newspaper for students,
| knew building businesses would offer me the challenges | was seeking in my life. While I've been successful in my personal
ventures, | am gratified to also have been an integral part of The Story of The PROI Family. Thank you for sharing your
success and excitement as fellow entrepreneurs with all Partner Owners.

Together we've built the world'’s largest Partnership of Independent Integrated Communications Agencies and,
notwithstanding the COVID-19 pandemic which has severely affected all global business in 2020, | expect PROI will
offer many more opportunities and continue to be an important resource for agency owners and their staff in the future.

2020 marks the beginning of another exciting period in PROI’s history, starting with the creation of a new, colourful and
inclusive logo and positioning statement “Home of the World’s Leading Independent Agencies”. Together Partners are
leading for change as we enter the next decade.

PROI Worldwide’s Global Management
Board met in Quebec City in 2019.

Front Row L-R:

Jean Leopold Schuybroek (Brussels)
Allard W. van Veen (Vancouver)
Clare Parsons (London)

Richard Tsang (Hong Kong-China-Taiwan)

Back Row L-R:

Kaija Pohjala (Helsinki)
Henning Sverdrup (Norway)
Lisa Ross (Miami)

Lena Soh-Ng (Singapore)
Laura Tomasetti (Boston)
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Beverly Hills | 40th Anniversary Summit
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May 14,2010

Public Rel.

Greetings to everyone who has come together for your 40th
anniversary celebration.

1 applaud your terrific efforts to enhance the field of public
relations in our Golden State and beyond. Through your
actions, you help many gain new skills, network and pursue
their goals. 1 commend you for working hard to encourage
excellence in your profession. My thanks go to your members
for their fantastic contributions to your community.

On behalf of all Californians, T extend my wishes for a
wonderful event and all the best in the future.

Sincerely,

Amold Schwarzenegger
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45th Annual Meeting of Partners
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Jeff Altheide
Global Managing Director

Further and Faster Together

At the 50-year mark, PROI is stronger than ever by virtually any measure possible. We have much to be proud of,
and much to be thankful for. The cultural bonds of our partnership are unique. And, the ability to harness the power of
the world’s most ambitious communications firms benefits our businesses, our employees and our clients.

Building on our strong foundation, we continue to rely on each other for many things. Insights. Leadership. Best practices.
Innovation. Motivation. Integrity. Campaign collaboration. As independent business owners, we know PROI will take
us further, and get us there faster, than we could do on our own.

Now, with an entrepreneurial spirit and dynamic new brand, PROI Worldwide charges boldly into the future. Working
together, we will push boundaries to deliver the most impactful communications campaigns possible. Locally and
around the world.

PROI Worldwide Logos — Then and Now

PROI Worldwide

ﬁg LOCAL INTELLIGENCE. GLOBAL IMPACT.

IC RELATIONS
GANISATION INTERNATIONAL

PROI Management Team

Allard W. van Veen Jean Leopold Schuybroek  jeff Altheide
Founding Partner Director, Global Development, Managing Director,
2015- present 2020- present

Managing Director, 1994-2020

£ PROI
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PROI Worldwide

GLOBAL INTELLIGENCE. LOCAL IMPACT.

Misha Cook
Director of Communications
and Meetings,
2006- present
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PROI is indebted to the following Partners who
have served as our Chair:

Year Chair Year Chair Karl F. Schneider Liam O'Lonargain
1970-74 Ellis Kopel 1993-96 Aaron Cushman
1975 Hans Kruger-Franke 1996-99 Jean Pierre Beaudoin
1976 Pierre Jegu 1999-2001 Marcel Barthe
1977 Sten Lagerman 2001-03 Carl Courtney
1979 Ernest van den Biggelaar 2003-05 Jeff Julin
1981 Karl F. Schneider 2005-07 Jean Leopold Schuybroek Wilhelm Borke Jean Pierre Beaudoin
1982 Allard W. van Veen 2007-09 Bill Carlson
1983 Pierre Jegu 2009-11 Philip Roffey
1984 Sten Lagerman 2011-14 Bob Frause
1986 John de Nigris 2014-16 Andreas Fischer Appelt ) ’
1987 Liam O'Lonargain 2016-18 Richard Tsang ,ii‘*&\\-:f::.\‘
1988 Wilhelm Borke 2018-20 Clare Parsons e couriney
1989-91*  Allard W. van Veen 2020-22 Ciro Reis
1992-93 Peter Evers + Allard W. van Veen
*Start from 1990s, Chair searved 2 years from June to May, except Aaron Cushman, Jean Pierre Beaudoin and Bob Frause.
Bob Frause Andreas Fischer Appelt Richard Tsang Clare Parsons Ciro Reis
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PROI Today
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AMERICAS

Brazil
Brasilia

Rio de Janeiro
Sao Paulo

Canada
Calgary
Edmonton
Toronto
Vancouver
Winnipeg

Colombia
Bogotd

Mexico
Mexico City

United States
Atlanta

Boston
Chicago
Cleveland
Denver

Detroit

Fort Lauderdale
Grand Rapids
Lansing

Los Angeles
Miami

Nashville
Needham

New York
Oklahoma City
Portland
Raleigh

San Francisco
Seattle

St. Louis
Washington D.C.

EMEA

Austria
Vienna

Belgium
Brussels

Bulgaria
Sofia

Congo D.R.

Kinshasa

Croatia
Zagreb

Czech Republi

Prague

Denmark
Copenhagen N

Egypt

Cairo

Estonia
Tallinn

Finland
Helsinki

France
Paris

Germany
Berlin

Cologne
Frankfurt/Main
Hamburg
Munich
Stuttgart

Ghana

Accra

Greece
Athens

Hungary
Budapest

Ireland
Dublin

Italy
Milano
Torino

Kenya
Nairobi

Latvia
Riga

Lithuania
Vilnius

Netherlands
Amsterdam

Norway
Oslo

Poland

Warsaw

Portugal
Lisbon
Oporto

Romania
Bucharest

Russia

Almaty

Moscow
Saint-Petersburg

Slovakia
Bratislava

Spain

A Coruna
Barcelona
Madrid
Malaga
Valencia

South Africa
Cape Town
Johannesburg

Sweden
Goteborg
Malmo
Stockholm
Sundsvall
Umea

Switzerland
Basel

Turkey

Istanbul

United Arab

Emirates
Dubai

United Kingdom

Cambridge

Kingston upon Thames

London
Oxford

ASIA PACIFIC

Australia
Brisbane
Gold Coast
Melbourne
Richmond
Sydney

Burma
Yangon

China
Beijing
Guangzhou
Hong Kong
Shanghai
Taipei

India
Ahmedabad
Bangalore
Chandigarh
Chennai
Hyderabad
Jaipur
Kolkata
Mumbai
New Delhi
Pune

Indonesia
Jakarta

Japan
Tokyo

Malaysia
Kuala Lumpur

New Zealand
Auckland
Wellington

Philippines
Quezon City

Singapore
Singapore

South Korea
Seoul

Thailand
Bangkok
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Parthers 2020

Europe

M Austria

comm:unications - Agentur fuer PR,
Events & Marketing

Sabine Poehacker, MSc, Managing Director
Wwww.communications.co.at
sabine.poehacker@communications.co.at

H Belgium

Interel
Florence Muls, Managing Director Interel Belgium
Julie Cooper, Partner and Group Head of Health

Gregoire Poisson, CEO Interel Group
www.interelgroup.com
info@interelgroup.com

ICF Next
Tobias Schaefer, Managing Director

Sophie Chiha, Partner Relations
www.icf.com/next
proi@icfnext.com

M Bulgaria

Intelday Solutions
Adriana Popova, Managing Partner

Boyan Ivanovich, Chief Executive Officer
www.intelday.com
office@intelday.com

M Croatia

Communications Office Colic,
Laco & Partners
Kristina Laco, Managing Partner

Violeta Colic, Managing Partner
www.commoffice.hr
kristina@commoffice.hr

45

B Czech Republic

Ewing Public Relations, s. r. o.
Pavlina Rieselova, Managing Partner
Jiri Hrabovsky, Managing Partner

Jakub Hrabovsky, Managing Partner
www.ewingpr.cz/en
ewing@ewingpr.cz

B Denmark

LEAD Agency

Peter Albaek, Partner
www.leadagency.dk
lead@leadagency.dk

M Estonia

Agenda PR

Indrek Raudjalg, Managing Director
www.agendapr.ee
info@agendapr.ee

B Finland

Cocomms

Kaija Pohjala, Managing Partner
WWW.COCOMmMS.com
info@cocomms.com

M France

Wellcom
Philippe Lucas, Managing director
Caroline Langlais, Partner

Carole Runser, International Coordinator
www.wellcom.fr
international@wellcom.fr

B Germany

fischerAppelt AG

Andreas Fischer-Appelt, Chairman
www.fischerappelt.de
proi@fischerappelt.de

B Germany

Klenk & Hoursch AG/Corporate & Brand
Communications
Tobias Mueller, Managing Partner

Uwe Wache, Managing Partner
www.klenkhoursch.de/home en.html
uwe.wache@klenkhoursch.de

M Greece

Out of the Box SA
Marina Leonidhopoulos, Managing Partner

Dimitris Roulias, Managing Partner
www.outofthebox.gr
contact@outofthebox.gr

M Hungary

Premier Hungary Communications
Attila Piskoti, Managing Director

Krisztina Bedy, Managing Director
www.premiercom.hu
piskoti@premiercom.hu

M Ireland

PR360
Dan Pender, Managing Director

www.pr360.ie
dan@pr360.ie

M Italy

Heritage House
Federico Cerrato, Founding partner and CFO

Elisabetta Moroni, Managing Director
www.heritage-house.eu/it/
info@heritage-house.eu

Mailander Srl

Monica Mailander Macaluso, President
Damir Biuklic, Head of International Public and
Media Relations

mailander.it

proi@mailander.it

M Latvia

Mediju Tilts

Laura Minskere, CEO
www.medijutilts.lv
laura.minskere@medijutilts.lv

B Lithuania

Agency 1323
Arturas Jonkus, Partner
Rita Saunoryte Norutiene, Managing Partner

1323.agency/en/
info@1323.agency

Bl Netherlands

Van Luyken
Erik Visser, Managing partner

Youssef Eddini, Managing Partner
www.vanluyken.nl
erik.visser@vanluyken.nl

l Norway

Slager

Henning Sverdrup, Partner
www.slaeger.com
henning@slaeger.com

M Poland

24/7Communication Sp. z o.0.
Dirk Aarts, Managing Director

www.247.com.pl
office@247.com.pl

B Portugal

ATREVIA (Portugal)

Ana Margarida Ximenes, President
www.atrevia.com

info@atrevia.com

Hl Romania

Rogalski Damaschin Public Relations
Eliza Rogalski, Founder and Head of Corporate PR
Alina Damaschin,

Creative Leader and Managing Partner
www.rogalskidamaschin.ro

office@rogalski.ro

M Russia

SPN Communications

Andrey Barannikov, CEO
WWW.SPNCOMMS.Com
info@spncomms.com

M Serbia

New Media Team
Aleksandra Radujko, Managing Director

Nebojsa Mandrapa, Brand and Personal PR Director
www.newmediateam.rs
officec@newmediateam.rs

M Slovakia

SEESAME Communication Experts

Michaela Benedigova, Managing Director
www.seesame.com
benedigova@seesame.com

l Spain

ATREVIA
Nuria Vilanova, Founder and President
Asuncion Soriano, CEO

Isabel Lara, Vice President
www.atrevia.com
atrevia@atrevia.com

Bl Sweden

Gullers Grupp AB
Hans Gennerud, Senior Partner
Hemming Lindell, Chief Sales Officer

www.gullers.se
info@gullers.se

M Switzerland

int/ext Communications AG
Marcel Trachsel PhD, Managing Partner
www.int-ext.com

info@int-ext.com

M Turkey

Communication Partner

Kerem Ayirtman, CEO
www.cpartner.com.tr
info@cpartner.com.tr

H United Kingdom

KISS
Simon Fryer, CEO

Sarah Reakes, Managing Director
www.kisscom.co.uk
simon@kisscom.co.uk

Lansons
Clare Parsons, Chair

Tony Langham, Chief Executive, FCIPR
www.lansons.com
consultancy@lansons.com

Publicasity

Paul McCaffrey, Director
www.publicasity.co.uk
hello@publicasity.co.uk

Wildfire

Debby Penton, Managing Director
www.wildfirepr.com
proi@wildfirepr.com
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Middle East and Africa

l Congo D.R.

Media Lab

Marcel N'Ze, Managing Director
www.medialab-ga.com
Contact@groupmedialab.com

H Egypt

4PR Group
Rania Azab, Group CEO

www.4-pr.com
razab@4-pr.com

M Ghana

Mahogany Consult
Esi Essuman-Johnson, Principal Consultant

Baaba Cofie, Senior Consultant
www.mahoganyconsult.com
info@mahoganyconsult.com

B Kenya

Levanter Africa
Janet Kimani, Co-Founder and Managing Director

Matthew Ward, Co-Founder and Director
www.levanterafrica.com
info@levanterafrica.com

M South Africa

Atmosphere Communications
Nicola Nel, Managing Director

Megann Outram, Regional Director
www.atmosphere.co.za
Nicola@atmosphere.co.za

M United Arab Emirates

Mojo PR
Louise Mezzina, Co-Founder and Partner

Tara Rogers-Ellis, Co-Founder and Managing Partner
www.mojohg.com
tara@mojo-me.com

AMERICAS

North America

Bl Canada

Argyle Communications — Toronto

Daniel Tisch, President and CEO
www.argylepr.com
info@argylepr.com

Brown & Cohen Communications &
Public Affairs — Toronto
Howard Brown, President

Kimberly Cohen, CEO
www.brown-cohen.com
info@brown-cohen.com

Bl Mexico

FWD Consultores
Jorge Aguilar, partner

Juan Carlos Zepeda, Partner
www.fwd.com.mx
contacto@fwd.com.mx

l USA

360PR+ — Boston
Laura Tomasetti, CEO
Michael Rush, Senior Vice President

www.360pr.plus
LTomasetti@360pr.plus

C+C — Seattle
Bryan Cohen, Partner
Julie Colehour, Partner

www.cplusc.com
jcolehour@cplusc.com

Crenshaw Communications — New York

Dorothy Crenshaw, CEO
www.crenshawcomm.com
olivia@crenshawcomm.com

l USA

Falls Communications — Cleveland
Robert F. Falls, APR, President and CEO

Tom Medaglia, President
fallscommunications.com
contactus@fallscommunications.com

Finn Partners — New York

Peter Finn, Founding Managing Partner

Gil Bashe, Managing Partner - Global Health at Finn
Partners

www.finnpartners.com

richard@finnpartners.com

G&S Business Communications —
New York
Luke Lambert, President and CEO

Ron Loch, Chief Operating Officer
www.gscommunications.com
rloch@gscommunications.com

GroundFloor Media — Denver
Ramonna Robinson, President

Laura Love, Founder
groundfloormedia.com
rrobinson@groundfloormedia.com

Jackson Spalding — Atlanta
Randall Kirsch, Principal

Trudy Kremer, Owner
www.jacksonspalding.com

Jones PR - Oklahoma City

Brenda Jones Barwick,
APR, Founder, President and CEO

WWW.jones.pr
brenda@jones.pr

Lambert — Michigan

Jeffrey Lambert, CEO and Managing Partner
lambert.com
jlambert@lambert.com

47

l USA

MPRM Communications — Los Angeles
Rachel McCallister, Chairman
Mark Pogachefsky, President

WWW.mprm.com
rmccallister@mprm.com

rbb Communications, LLC — Miami
Christine Barney, CEO

Lisa K. Ross, President and Partner
www.rbbcommunications.com
lisa.ross@rbbcommunications.com

RF|Binder Partners — New York
Amy Binder, CEO

Jackie Piccolo, Head of Business Development
www.rfbinder.com
amy.binder@rfbinder.com

TVG (The Vandiver Group, Inc.) — St. Louis
Donna Vandiver, CEO and President
Andy Likes, Senior Vice President

www.tvgpr.com
TVG@vandivergroup.com

Walker Sands — Chicago
Mike Santoro, President

Andrew Cross, Senior Vice President
www.walkersands.com
mike.santoro@walkersands.com

South America

H Brazil

Imagem Corporativa

Ciro Dias dos Reis, President
www.iccom.com.br
ciro@iccom.com.br

Hl Colombia

Tank Consultoria — Colombia

Mauricio Ferro, CEO
www.tank.com.co
mferro@tank.com.co

ASIA PACIFIC

M Australia

Filtered Media — Sydney
Paula Cowan, General Manager
Mark Jones, Chief Storyteller and CEO

Heather Jones, Creative Director and Chair of the Board
filteredmedia.com.au
hello@filteredmedia.com.au

Honner Media Pty Limited — Sydney
Paul Cheal, Managing Director and Partner

Philippa Honner, Founder and Partner
www.honner.com.au
paul@honner.com.au

Icon Agency — Melbourne

Joanne Painter, Managing Director
www.iconagency.com.au
joanne@iconagency.com.au

Market Eye Pty Ltd — Melbourne
Ronn Bechler, Managing Director

Eric Kuret, Director and COO
www.marketeye.com.au
eric.kuret@marketeye.com.au

P4 Group Pty Ltd. -
Brisbane + Gold Coast
Adrian Basile, Managing Director

Lauren Faulkner, Communications Group Account
Director

www.p4.com.au
Adrian@p4.com.au

SenateSHJ Australia — Melbourne
Angela Scaffidi, Managing Partner

Jamie Morse, General Manager and Partner
www.senateshj.com.au
admin@senateshj.com.au
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ASIA PACIFIC

B China and Hong Kong

Strategic Public Relations Group Limited

Richard Tsang, Chairman
Eveline Wan, Senior Director, Asia

WWWw.sprg.asia
enquiry@sprg.com.hk

M India

Adfactors PR Private Limited
Madan Bahal, Managing Director

www.adfactorspr.com
arwa.husain@adfactorspr.com

M Indonesia

Imogen Indonesia
Jojo S. Nugroho, Managing Director

www.imogenpr.com
jojo@imogenpr.com

M Japan

PRAP Japan Group ASAHI Agency
Masahiro Saito, Head of Overseas Business Division

www.asahiagency.com
m-saito@prap.co.jp

B Malaysia

Priority Communications PR Sdn. Bhd.
Elaine Chuah, Executive Director
Karen Lim, General Manager

www.priority.net.my
info@priority.net.my

B New Zealand

Senate SHJ
Neil Green, Chief Executive
Raphael Hilbron, Managing Partner

www.senateshj.com
info@senateshj.co.nz

M Philippines

M2.0 Communications, Inc

Doy Roque, Jr., Founder / President
WWWw.m2comms.com

do.rouechomms.com

B Singapore
Distilleri

Lena Soh-Ng, CEO

www.distilleri.sg
lenasoh.ng@distilleri.sg

B South Korea

INR

Kevin Lee, CEO and President
WWWw.inrcomm.com

kevin.lee@inrcomm.com

H Taiwan

Strategic Public Relations Group Limited

Richard Tsang, Chairman
Eveline Wan, Senior Director, Asia

WWW.Sprg.asia
enquiry@sprg.com.hkom

M Thailand

Midas Communications International
Co., Ltd.
Karin Lohitnavy, Master Connector

www.midas-pr.com
karin@midas-pr.com

Our special thanks go to Hong Kong based Richard Tsang, a former PROI Global Chair and
Chairman of SPRG Asia, who has faithfully acted as our photographer at meetings and social
events since 2007 and SPRG's Smile Chan who produced the graphics for this publication.

Allard W. van Veen
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